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Cyber Checkout Lane

Through an assignment at Launch Partnership (a branding agency for online startups) 
‘Berta started work on this online grocer’s account early on. The logo design had been 
established, as well as the licensing of the fruit and vegetable characters—of the books 
How Are You Peeling? and Play With Your Food. Beyond, that, however, the project was 
just barely off the ground and had a long way to go.

As Art Director (and stand-in copywriter), ‘Berta was involved in many aspects of the 
project from designing print ads and loyalty programs to working with the prepress and 
production departments on print specs. On more than on occasion ‘Berta had to put on 
her copy writing hat and come up with a headline or two—making sure to work in a food 
pun. Another vital task was deciding exactly which fruit or veg character was right for 
each piece—and let me tell ya, there were lots of little guys to choose from!

Anytime one works closely with a small company with a big idea, a very friendly and 
trusting relationship can develop. GroceryWorks.com relied on the Launch team’s expertise 
and really allowed it to drive the creative, while they stuck to driving the delivery vans. 
As a result, GroceryWorks.com became a prominent player in the online grocery 
market, with service in Dallas, Houston, and Austin, and plans for expansion in 
Chicago and Phoenix. So attractive did the company’s business model become that 
they were approached by Safeway and were eventually re-branded as Safeway.com!

Some highlights:
• Carried through visual continuity in the design and concept across the board.

•  Created pieces ranging from direct mail brochures to refrigerator magnets.

• Contributed campy copy writing as well as on-point visual design.

• Aided the partners in advising the client on key branding decisions.

Your Friendly Neighbor Online Grocer



Client: GroceryWorks.com
Project: Print ad series
Description: Examples of print ads that appeared in various magazines and newspapers 
to promote this online grocer. The ads also acted as a vehicle for distributing introductory 
coupons to entice people to try the service.

Print Ads!



Client: GroceryWorks.com
Project: We Heard You direct mail brochure—cover and spread
Description: Piece introducing a new and easier-to-use website design, which had been 
re-branded Safeway.com, powered by GroceryWorks.com.

Mailing!



Client: GroceryWorks.com
Project: Punch-a-Bunch Loyal Shopper Program—card carrier, button, punch card 
and poster 
Description: Loyalty program materials designed to encourage frequent shopping at 
GroceryWorks.com, giving customers prizes along the way and a $100 shopping value 
for completing the program

TELL YOUR 
CUSTOMERS.

GroceryWorks.com™

Punch-A-Bunch 
$100 in FREE

Groceries!

Now That’s A-peeling!

Surprise Gifts!

There is no end to the benefits of shopping with GroceryWorks.com! The Punch-A-Bunch program will 
generate excitement about the convenience of our service and encourage customers to look at grocery 
shopping in a whole new way. You, the drivers, are a very important element of this program. Your 
knowledge and enthusiasm will help delivery excitement to every doorstep.

• The program begins June 15th and runs through September 30th.
• Cards are punched for purchases of $50 or more.
• After ten punches, the customer receives $100 credit to their account.

Loyalty!

W E L C O M E ! 
P U N C H - A - B U N C H  L O YA L  S H O P P E R  P R O G R A M

Your support means a bunch to us! Just fill this punch card 
with 10 punches between now and September 30, 

and we'll give you $100 in FREE groceries as our thanks.

GroceryWorks.com™
Punch-A-Bunch

$100 in FREE Groceries!

Now That’s A-peeling!

Surprise Gifts!

ASK ME ABOUT THE

PUNCH-A-BUNCH
LOYAL SHOPPER PROGRAM
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Client: GroceryWorks.com
Project: Antennae ball
Description: Giveaway to reward return customers or entice new customers to show 
off their shopping habits on their car antennae

Client: GroceryWorks.com
Project: Refrigerator magnets
Description: As part of an ongoing campaign of shopper appreciation and brand 
reinforcement, GroceryWorks.com gave out these useful fridge magnets.

Customer Service 1-877-505-4040

Customer Service 1-877-505-4040

Promo!



Client: GroceryWorks.com
Project: Special Delivery new mom kit—brochure, diaper bag, baby bib and stuffed toy
Description: This GroceryWorks.com promotional kit targeted busy new moms with items 
such as special goodies, an informational brochure and coupons for essential baby items. 
Goodies included a diaper bag, baby bib and stuffed toy.

Mommy’s Little Sweet Pea

BABY BIB

Special Delivery

DIAPER BAG

Promo!



Client:
Project:
Description:

Client: GroceryWorks.com
Project: How-to Guide Q&A brochure—cover and spread
Description: GroceryWorks.com distributed this Q&A brochure about shopping 
for groceries online. This brochure was designed to ease reluctance to shop online by 
covering the topics of most concern to potential shoppers, such as how to order and 
product quality and freshness.

Client: GroceryWorks.com
Project: Tell-a-Friend referral program
Description: These detachable referral cards encouraged loyal shoppers to refer 
their friends to GroceryWorks.com. The friends were rewarded with $15 off their 
first order and the referring friend was given a butter and jam spreader as a thank 
you for “spreading the news.”

T E L L  A  F R I E N D .

L o o k .  I T ’ s  A  j u I c y  N o T E 
F R o m  A  F R I E N D !

y o u R  F R I E N D  w A N T E D  T o  s L I p 
y o u  T h I s  N o T E .

G E T  F R E s h  w I T h  A  F R I E N D !

You‘ve looked at grocery shopping in a 
whole new way. Now, tell a friend!

 
We hope you‘re enjoying our new friendship as much as we are. To share the joy, 

just sign and mail or hand out the attached postcards. Then, once your friends 

experience the fun and freedom of shopping with GroceryWorks, have them 

type your name  in the coupon code box checkout. They‘ll get $15 off their 

first order of $75 or more, and you‘ll get a free GroceryWorks butter-and-jam 

spreader. Just our way of saying thanks for “spreading” the news!

 For questions, contact us at customerservice@groceryworks.com or call toll free 1-877-505-4040.

www.groceryworks.com

www.groceryworks.com

www.groceryworks.com

Hey, check it out! Want the freshest, highest quality groceries 

delivered right to your door, on your schedule — just like me? Try 

GroceryWorks! First, log on and enjoy the fun and freedom of online 

shopping. Then, enter my name in the coupon box at checkout to 

get $15 off your first order of $75 or more, with FREE delivery. I love 

it! You‘ll love it! C’mon, have I ever steered you wrong?

 Later, tater.

Referring Friend‘s Name
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Brochure!Loyalty!



Client: GroceryWorks.com
Project: Various logo designs for their sub brands
Description: In conjunction with grocery services, GroceryWorks.com began offering
fresh flowers, implementing programs targeting busy moms, and traveling to area fairs 
and other festivals in a promotional van to promote the service.

Logos!



Client: GroceryWorks.com
Project: We Goofed apology card and offer
Description: Even grocery experts like GroceryWorks.com goofed sometimes. This offer of 
free groceries was designed to apologize for order errors and to retain customer loyalty.

Client: GroceryWorks.com
Project: Delivery truck wrap
Description: One of several wrap designs for this online grocer’s delivery trucks, 
branding the trucks and promoting the service.

Retention! Truck!



Client: GroceryWorks.com
Project: Outdoor boards
Description: As part of their overall promotional campaign, these outdoor boards were 
designed with several catchy phrases to grab the attention of commuters more anxious 
to get home after a busy day at the office than to get to the grocery store.

Outdoor!




